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More than 80% of respondents to our State of Email survey

send email newsletters, making them the most popular
type of email that marketers send. Plus, they made the list
of the top six email marketing trends you need in your

wheelhouse.

Whether you’re new to newsletters—or looking to reimagine

your current one—this guide is filled with the tips you need to
start an email newsletter people look forward to receiving.

We also give you a peek into how we’ve put this advice into

practice in our Litmus newsletters. 1. Why offer email newslettters
2. Four questions to answer about your newsletter

3. How to create your newsletter (and free tools to do it!)

4. How to gain newsletter subscribers
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SECTION 1

Why offer email newsletters?

Email legend has it that the very first newsletter email was sent on

December 22, 1977. Sent twice a month, it covered “technology, user,

product, and legislative trends in graphic, record, and microcomputer

communications.”

It ran until 2001, and is credited for being the birth of what we now
consider digital marketing across channels (including email!).

Newsletter emails have become a highly popular tactic used by B2B and
B2C marketers across verticals, including non-profits, news organizations,
independent thought leaders and contractors and consultants.
Here are some key benefits email newsletters can deliver:
® Establish brand trust and credibility
Demonstrate the value your brand offers
Build and nurture direct connections with subscribers
Learn more about subscriber interests
Increase brand awareness

Encourage retention and engagement

Increase revenue with paid ads/subscription models

The New York Times produces 50 different
newsletters read by 15 million people a week.

Guide: Start and Grow Email Newsletters People Love
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Despite your industry, brand, or reasons for having an email
newsletter, it should not be about a hard sell. Your content
can be somewhat promotional in nature, but newsletters are
generally meant to educate/entertain/inspire your audience.
(If some money—whether directly or indirectly—follows from
that, great!)

When in doubt, turn to Ann Handley’s philosophy on email
newsletters: consider them a bridge to the rest of your

marketing.

5% 39%
Receive product Receive
announcements/ Discounts

updates

16% Reasons People

Get access Subscribe to an

t lusi o

0 exclusive Email Newsletter
content

18%

Learn about
something of
interest

21%

news

Source: StoryDoc survey

Read current


https://www.computerhistory.org/collections/catalog/102661013
https://www.computerhistory.org/collections/catalog/102661013
https://annhandley.com/2020-newsletters/
https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2022/email-news-its-contribution-to-engagement-and-monetisation
https://www.storydoc.com/blog/email-marketing-statistics

SECTION 2

Four questions to answer before launching your newsletter

1. WHO is this newsletter directed to?

Your newsletter can forge a personal and direct connection with your readers. But who are they?

Clearly defining the type of reader that you intend to reach with your newsletter is a critical step in
marketing your newsletter, attracting subscribers, and consistently selecting the right content for it.

Write a brief sentence or two that succinctly explains who your ideal audience is. It will be the
“north star” that keeps you focused when you market and select content for your newsletter.

Consider these examples for inspiration:

W .
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https://www.cislm.org/digitalstrategy/sdme-chapter-10-investing-in-key-assets-and-capabilities/sdme-case-study-the-skimm/
https://www.cislm.org/digitalstrategy/sdme-chapter-10-investing-in-key-assets-and-capabilities/sdme-case-study-the-skimm/
https://www.cnbc.com/2022/03/28/morning-brew-tops-4-million-subscribers-as-it-looks-to-expand-with-ma.html
https://www.cnbc.com/2022/03/28/morning-brew-tops-4-million-subscribers-as-it-looks-to-expand-with-ma.html

youraddress@domain.com

The Newsletter
Litmus monthly newsletter, webinar invitations, and updates
on new Litmus features.

Litmus Weekly
The best email content from the Litmus blog and around the
web, delivered to your inbox every week.

== O Litmus Product Updates
2. WHAT d o you wantto a ccomplish’ Be the first to know about new Litmus product and feature
announcements.
An email newsletter can accomplish many objectives. But you have to O Virtual & Live Eventis
understand your unique “why.” News about our Litmus annual conference and invitations to

in-person educational events.

Do you... Leading FWD

Smart content for marketing leaders via monthly emails,
- Build a sense of community with your industry? quarterly events, and more.

- Want to monetize the newsletter?

- Establish a more intimate/direct relationship with your subscribers
— Develop an owned channel to offer the occasional exclusive discount, Litmus Email Newsletter Subscription Options

referral discount, or product announcements?
Knowing what you want to get out of your newsletter is important. It will
determine how you’ll measure success, play a role in how often you’ll

produce your newsletter, and guide the types of content you’ll include.

Over time, you might find that you get more out of your email newsletters
than you expected (or intended).

W .
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In April 2016, we launched our first Litmus Weekly newsletter. “The

goal was to build a sense of community among email marketers,” says
Jaina Mistry, Litmus’ Director of Email Marketing. “We wanted to help
email marketers do their jobs better by giving them the resources they
needed to do that - whether they were Litmus content pieces or not.”

This was how we launched Litmus
Weekly, way back in 2016:

.
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The best email content on the web. Every week.

Exciting news! We're introducing a new way to stay up to date with the
latest in email marketing—Litmus Weekly.

Launching later this month, Litmus Weekly will feature our latest content,
top Community discussions, as well as some of our favorite email-related
links from around the web, delivered once a week to your inbox.

Sound good? Just update your subscription preferences and you'll be one
of the first to receive Litmus Weekly.

Get Litmus Weekly »



https://www.litmus.com/litmus-weekly/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
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28 July, 2022 Kim’s favorite link:

* This interactive case study has me pondering about the ethics of
cookie consent.

® Enjoyed this piece from DOC on the designer's gaze: looking at the
world around us not with the intention to understand, but the intention
to solve.

® Here's a collection of oops emails from Really Good Emails to
bookmark, if/when the time comes.

Blog
The Ultimate Guide to Bullet
Points in HTML Emails

What are your class names?

Anne Tomlin
@pompeii79

® The average time spent reading an email is 10 seconds.
i "suspicious”. @B
© That's why it's important to make your email simple and My class names were just called "suspicious". &

scannable. #code #emailgeeks #emailpeeps
© One way to do that? Bullet points.

© Why? They help readability and scannability by creating visual
anchor points.

Our guide on bullet points includes:

© Considerations for Gmail and Outiook
 Tips for styling your bullet points
® Accessible bullet points

© ...and more! Dive in.

Kimberly Huang (she/her)

Content Marketing Specialist
6:56 PM - Jul 13, 2022 - Twitter Web App

Pop quiz:
Can you still A/B test subject lines in a world with

Apple’s Mail Pri Protection (MPP)?
PRI Ml Rrvacy Protaction (MEF) My class name? .kimberly {

Scroll to the bottom for the answer.

Abit about me: I'm a digital marketer turned email marketer, which led me
to what | do now: content, social, and other awesome projects (like this!) at
= The personalization dilemma: Subscribers want more of it, but pulling Litmus.
it off manually is tough. That's where automated email personalization

; Speaking of personalization: Are you siruggling.to personalize in your email
tools come in.

campaigns?
= | can't get enough of HubSpot's State of Inbound Marketing Trends!
1,600+ marketers chimed in for insights on influencer marketing,

social media, email marketing, and more. The answer: Yes! But you will have to take

/ a different approach to choose your winning
= If you've been mulling over whether or not to submit your session idea subject ine.

for Litmus Live.... | highly encourage you do it. You've got until
tomorrow (July 29th)!

You're receiving this email because you signed up for Litmus Weekiy. If you'd prefer notto
recelve emalls, you can update your preferences.

o .
S litmus
675 Massachusetts Ave. Cambridge, MA 02139, USA
Unsubscribe | View online | Privacy Policy

©2022 Litmus Software, Inc. Al rights reserved.



3. WHEN will the newsletter arrive in their inbox?

Should you send your newsletter emails weekly, bi-weekly, monthly, or quarterly?

There’s different advice out there for the ideal send frequency for email
newsletters, but like so much in email marketing, the truth is, it depends.

Back into your “right” answer by focusing on these two elements:

W .
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https://www.litmus.com/blog/whats-the-best-time-to-send-email-we-analyzed-billions-of-email-opens-to-find-out/

4. HOW will you measure if your newsletter is engaging?

We’ve already established that you can accomplish any number of objectives with your newsletter. But
before settling on the “right” email marketing metrics, consider your goal.

When the intent is for people to consume your newsletter entirely in the inbox, for example, measuring
click-through rates may not be the best metric. Instead, you may want to look at ways to include

qualitative and quantitative measures—like how many people reply to your email newsletter.

Here are some other email newsletter measurement approaches to consider.
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https://www.litmus.com/blog/defining-your-email-marketing-through-data/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/blog/measure-email-marketing-success/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/blog/email-read-rates/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/blog/the-dos-and-donts-of-unsubscribes/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/blog/whats-the-difference-between-a-hard-and-soft-bounce/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/blog/mpp-in-email-marketing-response/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing

WHERE ARE PEOPLE CLICKING?

The success of your email newsletter is driven by many different factors,
from content to visual appearance, to the audience. But by measuring which
elements in your email are capturing attention in the form of clicks, you can
slowly start to learn more about best practices for how to present your calls-
to-action (CTAs), images, links in email body copy, and headlines.

WHAT TYPES OF CONTENT ARE PEOPLE CLICKING ON?
Your email newsletter will likely include a number of different content types—
from new blog content, to informative stats, to event announcements, to

polls, to pieces you didn’t create but think your audience will enjoy.

Measure what (and where) they click from newsletter to newsletter to get
a feel for the topics they’re most responsive to, and the content types they
prefer. As you see patterns, you can adapt your own approach to better
mirror their preferences.

52%

97 Get too

° many emails
Emails are y
too sales-y

Reasons People
Unsubscribe from
an Email Newsletter

1%
Emails aren’t
personalized

24%
Emails don’t
feel relevant

Source: StoryDoc survey
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USE SENTIMENT MEASURES

Your email newsletter is about building a direct connection
with your subscribers, and (ideally!) growing that audience
over the long haul. What better way to know if your
newsletter is hitting the mark than asking?

With the help of Litmus Personalize, powered by

Kickdynamic, we use sentiment polls at the end of our

email newsletters to get crowd feedback. These live
measures are a great way to encourage reliable “signs of
life” and invite crowd participation and engagement.

How did you like this month’s newsletter?
(Q ® ' : (R

Created with Litmus Personalize, powered by Kickdynamic

You might also consider using brief surveys to gauge
sentiment, and “marrying” that feedback with any direct
replies you receive about your email newsletter for a
qualitative and quantitative feedback loop.
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https://www.litmus.com/resources/guide-to-ctas/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
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https://www.litmus.com/blog/how-to-remove-blue-links-in-html-emails/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/email-personalization/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/email-personalization/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://page.litmus.com/live-polls-and-social-proof.html?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.storydoc.com/blog/email-marketing-statistics

SECTION 3

Create your email newsletter

Email newsletters offer plenty of opportunity to play with color, typography, visuals, and
content. Before you dive into your options, remember email newsletters are meant to be:

® Visually appealing ® Accessible
® Scannable ® Informative/Enjoyable/Engaging
® Functional ® Relevant to the reader

Follow these steps to start creating:

1. CHOOSE YOUR TOOLS

There are many newsletter software tools you can lean on to simplify your email
creation process, but naturally, we’re a bit biased towards Litmus! Here, we start
our design process using Figma.

Then, we pick and choose exactly how it will look and function using the
elements and modules we’ve created and stored in Litmus Design Library.

This step helps us to streamline our email newsletter building process,

eliminate redundant coding, and ensure brand consistency—while still allowing
for plenty of creative freedom and flexibility.

And speaking of streamlined processes, we highly recommend using an email

newsletter template. This reusable HTML file will make producing your email
Modular Starter

newsletters efficient, reliable, and scalable. = = = <
~ Template

-
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Modular Starter

Snippets
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https://litmus.com/community/templates/49-newsletter?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://litmus.com/community/templates/49-newsletter?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.figma.com/
https://www.litmus.com/blog/new-in-litmus-create-and-collaborate-on-shared-resources-in-design-library/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/blog/how-to-help-your-team-use-litmus-in-their-workflow/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://litmus.com/community/templates/53-modular-starter-template?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://litmus.com/community/snippets/topic/46-litmus-templates?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing

2. SELECT YOUR SENDER NAME

Make sure your newsletter will be easily identifiable based on your
sender name (also called your “from” name) in the inbox. For all the
time and effort you put into designing and writing your email newsletter,
our research indicates that your sender name is actually the strongest

determinant of whether subscribers will open your message. (In fact,

it's even more important than the subject line).

Confirm that your sender name displays a real name—which could be
your company name only, or your company name combined with that of

an employee.
3. GATHER CONTENT

To boost your inbox credibility even further, consider taking steps to Your email newsletter can be made up of any number
establish Brand Indicators for Message Identification (BIMI). Once of content types. (Just make sure to give creators of
established, it allows you to display a sender logo alongside your syndicated or third-party content proper credit.)

messages in the inbox, when verified under a set of BIMI specifications.
Consider these sources for email newsletter content:

Blog posts/articles
Short-form assets (listicles, infographics)

Long-form assets (guides, ebooks, white papers)
Pro tip: Strategize ways to address timely and Internal training documents/tutorials
relevant topics/ information, mixed with older Customer support Q&As
original content that’s still pertinent/valuable. Social media posts

GIFs/memes

Externally produced content
Upcoming events

Data visualizations

\J .
e‘s litmus Guide: Start and Grow Email Newsletters People Love 12


https://www.litmus.com/blog/6-shocking-myths-about-subject-lines/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/blog/6-shocking-myths-about-subject-lines/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/blog/what-is-bimi-and-why-should-email-marketers-care/

4. START CREATING

When writing and designing your email newsletter, think:
short, sweet, and scannable. Here are some best practices we
recommend—and apply to our own Litmus newsletters.

® Use short headlines and subheads. Change both in every edition
to keep your content fresh.

® Tie your headlines into your CTA button. If someone’s scanning
and misses entire paragraphs of text, they may still click.

® Use compelling images and pattern breaks. This helps add
visual interest and breaks up the copy so it’s easier to digest.

® Experiment with subject lines. Think about how your subject line
and preview text can encourage engagement from the reader.
We use these to tease what the reader will learn in each of our
newsletters.

® Show your personality. Various members of the Litmus content
and email team alternate being the “host” of Litmus Weekly, to
keep the personality fresh and relatable to all different types of

email marketing practitioners, s == === === oo =oo._

® Give them reasons to read. Take your audience on a journey with
lots of click throughs (with links) and calls to action. “Newsletter
length is not as important as keeping your audience engaged (as
long your message doesn’t get clipped),” says Mistry.

P\ .
5‘5 litmus
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Mini-guide
Live Polls and Social Proof in
Email

We're big fans of live polls and social proof in email. They’re two

fun (and effective) ways to build brand trust and boost engagement.

Results update with every open, so you let the numbers—and
content—do the talking for you.

You may have noticed in a recent newsletter: We're always
tinkering and testing these elements ourselves! We put together
this guide to show you how to tap into the power of live polls and
social proof in your campaigns.

: ‘; Martyn Lee (he/him/his)
! Marketing Manager at Litmus

How we show unique personalities in Litmus Weekly
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s

Pop quiz:
. . _ | Which of the following can you create using your \
® Train your audience to scroll. We place a quiz near the L’ own CRM data? \
top of our Litmus Weekly emails—but don’t reveal the 7 o “
) , a. Personalized images

answer until they get to the bottom. / \

V4 b. Weather forecasts “
’

o e s ; \
You can see how we approach it in the example here - -~ c. Countdown timers \
Scroll to the bottom for the answer. "
]
|
]
B Registration for Litmus Certified closes next Friday (August 19th)! Get :
your ticket and the skills to uplevel your email game. I

]

Resources to he|p hone your email craft B What is BIMI? | hear vou ask. Well. we aot all the answers and whv !

]

As picked by our readers. (That's you!) Hover over a card to reveal. ]

The answer is a: Personalized images.

Here are even more ways to personalize
using CRM data.

N T o .
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https://www.litmus.com/blog/create-flip-cards-in-email/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/blog/create-flip-cards-in-email/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://page.litmus.com/live-polls-and-social-proof.html
https://litmus.com/scope/wuoccjxlvf6k

® Incorporate a feedback mechanism. Whether you ask your
S Lit
audience to provide a simple thumbs up/down on whether they 3‘,3 @:“'t",::sapp

liked your newsletter, invite direct replies, or pose a question . .
Has your brand or company used real-time interest

indicators in email (e.g. live polling and “click to vote
for your favorite”)?

These images show how we used a July Litmus Weekly edition _ 50%

to ask subscribers to share their opinion on Twitter, by clicking o )
Yes—but won’t continue 12.5%

intended for a response on social media. Feedback is a win-win.

on our email newsletter. ,
No—and don’t have plans 12.5%
* No—what's that? 25%
. - - N a8 <Ei
Greetings! Jaina and Kim here . /. Breptes Finalresulls A
11:35 AM - Jul 18, 2022 - Twitter Web App !
[
While we may live on different teams, we live and breathe email at ’
Litmus—and geek out about it just as much as you do! ,'
’
. . . . . . ,
Speaking of geeking out about email, what do you think about live-polling, /
IN email? We’ve experimented with it and we’re curious if you have any 7 s
plans to. S pad
N Pie
< -
- -

-

-
- -
- = - -
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SECTION 4

Build your email subscriber audience

74%

You’ve identified who you are trying to reach with your email newsletter, and
how it will speak to their needs, interests, and desires. (The more clear you are

on that, the easier convincing them to subscribe to your newsletter becomes).

Try these tactics to build your audience: Percent of people subscribed

to 1-10 email newsletters
1. PROMOTE YOUR NEWSLETTER (AND WHERE TO SIGN UP) IN

RELEVANT CONTENT Source: StoryDoc survey

Our Leading FWD newsletter is geared toward marketing leaders. It

features original Litmus and third-party content that we think is likely Don’t forget your website as another

to appeal to marketing leaders. source of “low-hanging fruit” you can

use to tell visitors—new and repeat—
To promote it to this audience, we include a CTA encouraging about your newsletter.
readers of our Leading FWD blog posts to subscribe to the Leading

FWD newsletter. We also promote it during our Litmus Leading FWD We include the block you see below on different
pages of the Litmus website to bring awareness to

quarterly webinars, and on social media.
our newsletters. Those who click are then taken to

You’d be surprised how much information your subscribers will offer up, once you prove that you are asking them questions with the intent our su bscription preference center to Choose the

of making their life easier or better.

type of content they want to receive from us.

Ridiculously smart content for marketing leaders—like you.

Keep up with the latest in email

Get ridiculously smart content for marketing leaders via monthly

emails, quarterly events, and whatever else we can dream up

that will meet your needs. Get the best email marketing and design tips, stats, and resources, delivered to

your inbox.

SUBSCRIBE
SUBSCRIBE
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https://www.litmus.com/blog/email-for-first-party-data/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/leading-fwd-newsletter/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/leading-fwd-newsletter/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/subscribe/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.storydoc.com/blog/email-marketing-statistics

€5 litmus Q =

2. EXPERIMENT WITH TARGETED SITE POP UPS @ s ensmraon
We added a highly targeted “email geeks” pop up banner (powered Outlbok Email Rendering: How | Learned to
by Mutiny) to our top developer-focused blog posts to encourage Stop Worrying and Love Outlook

sign ups for our Litmus Weekly newsletter.

EMAIL GEEK?
Thought so. Join 30K other email
geeks nerding out about all things
The pop up box you see below generated nearly 400 new cendliororeckeifbllimas
newsletter subscribers in three months. * < Weekly
<

S e
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Nerd out with us

7 Litmus
@litmusapp

We've got a few personalities:
" Litmus Weekly: Your new email bestie

¥/ Litmus Newsletter: Email strategies, how-tos, and
event invites

[3 Leading FWD: For marketing leaders, aspiring or
otherwise

Sound like a match? Subscribe = lit.ms/3egAukl
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11:12 AM - Jul 15, 2022 - Sprout Social
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https://www.mutinyhq.com/
https://www.litmus.com/litmus-weekly/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing

And finally...

GET READY FOR LAUNCH!

Newsletters are a cornerstone of email marketing—and you’re now armed

with the critical information and tools you need to take the leap with yours.

Give modular email creation a try

> |
Litmus makes it easy to go modular. Store and organize your snippets and
partials in Design Library. Then, quickly build and QA test emails with Visual
Editor in Litmus Builder. It even comes pre-loaded with a fully optimized email
\ template with modules so you can jump right in.
\
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' LET’S STAY IN TOUCH?
‘\ Get how-tos, inspiration, and more from our newsletters—for
\\ email pros, by email pros.
N

N\
N\
S~ e oo ->< (Subscribe Today)
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A LITTLE ABOUT US

Litmus provides the leading email
personalization, optimization, and collaboration
software for marketers. From pre-send campaign
development, testing, and Al-driven content
recommendations through Kickdynamic, to post-
send insights for future content optimization,
Litmus improves marketing performance and
boosts customer engagement.

Drive conversion and revenue with Litmus’
suite of solutions that enable users to efficiently
build, test, and collaborate on large volumes

of emails, while simultaneously creating highly
personalized email experiences at scale.

With offices in Boston, San Mateo, and London
and backed by Spectrum Equity, Litmus is used
by major global brands across every industry,
including 80% of the Fortune 100, the top 10
retailers, 9 of the top 10 ecommerce brands and
U.S. banks, and 23 of the top 25 U.S. advertising
agencies. Learn more about Litmus at litmus.
com, subscribe to the Litmus blog, or follow us
on social media—Twitter, LinkedIn, Instagram,
and Facebook.



https://twitter.com/litmusapp?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.facebook.com/LitmusApp?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.linkedin.com/company/litmus-com
https://www.litmus.com/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/blog/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://twitter.com/litmusapp
https://www.linkedin.com/company/litmus-com/
https://www.instagram.com/litmusapp/
https://www.facebook.com/LitmusApp
https://www.litmus.com/subscribe/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing
https://www.litmus.com/pricing/?utm_campaign=wc-2022-09-start_and_grow_newsletter_emails_people_love-emails_should_look_great&utm_medium=offline&utm_source=marketing

