
Trends in Email:  
Design and Marketing

Identify—and evolve with—what’s trending in the 
world of email design and marketing



Email is essential, and remains a dominant channel for marketers, consumers, and the overall 
success of a business. Our 2021 State of Email survey found that over 90% of respondents said 
email is at least “somewhat critical” to their companies’ overall success, and 41% said it’s “very 
critical.” That’s 30% higher than pre-pandemic sentiment in 2019.

The email industry is no stranger to change. Last year, the launch of Apple’s Mail Privacy 
Protection (MPP) shifted the email marketing landscape, similar to how the launch of Apple’s 
Dark Mode changed the landscape of email design in 2018. With email being so essential and 
critical, it’s important for email marketers and email designers to stay up to date with the world 
of email. That’s why we’re taking a snapshot view of the trends we’re seeing so far in 2022.

4. Layout trends

5. Visual content trends

3. Typograpy trends

2. Shape trends

1. Color trends

6. Immersive experiences

Trends in email design
Out of all the emails hitting our inboxes, what designs are proving to be the 
most effective? Here are design trends we expect to see more of this year.
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Source: Really Good Emails Source: Really Good Emails

Duotone

In 2021, we saw a shift to retro aesthetics—and one of the color trends we’re continuing to see in the inbox is 
duotone. Duotone uses only a few colors, and dates back to the late half of the nineteenth century with the 
emergence of sepia photographs.

1. Color trends
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Multi-shade gradients

Continuing on with “aesthetics of the past” are multi-shade gradients, prevalent in the ‘90s through the late 
2000s. They add texture to backgrounds and are versatile when it comes to color scheme.

1. Color trends

Source: Really Good Emails Source: Really Good Emails
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Arches and waves

Arches and waves tie into the retro-aesthetic as well. They take out harsh edges and bring in softer edges, 
creating an illusion of breaking out of the straight and rigid structures that email designs (may seem) 
confined to.

Shapes help provide directional cues. The email on the left (below) draws the subscriber down to continue 
reading, while the email on the right highlights the main feature of the email: the product.

2. Shape Trends

Source: Really Good Emails Source: Really Good Emails
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Font distortions

Bold typography has been popular for a few years now. It’s a great way for brands to standout in the inbox 
and use design to get their message read. However, we’re almost seeing a push to go beyond big, bold 
fonts with font distortions.

This typography distortion approach helps grab subscribers’ attention. And with maximilism (flashy design 
and bold typography) trending over the past year, it’s no surprise to see font distortions become a common 
email design trend.

3. Typography Trends
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F-pattern

There’s been a notable shift toward creating email compositions that are scannable. According to our latest 
research, the average time spent reading an email is 10 seconds—making scannability a priority. Enter: 
F-pattern layouts.

An F-pattern layout is a way to format content to help subscribers have the best scanning experience. 
Everything is aligned to the left, which is natural for left-to-right reading languages. When emails are 
formatted this way, subscribers can move their way down the left side of the email to find different anchor 
points—like headlines, calls-to-action (CTAs), and bulleted lists. All of these help readers understand the 
overarching message, takeaways, and actions that can be taken.

4. Layout Trends

Source: Really Good Emails Source: Really Good Emails
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Compartmentalized

In contrast to the waves and arches trend, the components of a compartmentalized email are put into hard 
sections. They are often noticeably outlined as well. This design trend can be helpful with multiple messages 
that would benefit from a visual distinction.

4. Layout Trends

Source: Really Good Emails Source: Really Good Emails
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Mixed media

Many brands are leaning into mixed media, which combines multiple elements like illustration, shape, and 
photography in one composition. When combined, these various elements create a whole new look and 
feel, different than if each were standalone elements. Not only is it eye-catching, but it also provides static 
movement to the design of the email.

Why mixed media—and why now? It may be due to challenges brands faced in trying to produce fresh and 
original visual content, when in-person photography shoots came to a halt during the COVID-19 pandemic. 
Instead, brands turned to resources—like stock photography. 

Combining multiple elements with photography, like illustration and shape, allows brands to bring in a 
bit more brand voice into their imagery—especially if it’s stock photography (which could be used by a 
competitor).

5. Visual content trends

Source: Really Good Emails Source: Really Good Emails
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Retro nostalgia

Retro nostalgia is a trend we’re seeing carry over from 2021. Many brands are mixing nostalgia with retro 
aesthetics.

5. Visual content trends

Source: Really Good Emails Source: Really Good Emails
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Future utopia

Because retro nostalgia was (and is) a popular trend, we’re seeing brands evolve toward more futuristic 
visuals. Coming out of a time where many leaned into nostalgia and comfort, we’re seeing designs that 
showcase an optimistic future. This “utopia” approach can help subscribers visualize an idealized time 
ahead.

5. Visual content trends

Source: Really Good Emails Source: Really Good Emails
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With the COVID-19 pandemic, marketers were challenged to create more immersive, digital experiences—
which also carried into email. 

6. Immersive experiences

Source: Vitality, Overall Best Email Winner in 
Litmus’ 2021 Email Excellence Awards

Source: Really Good Emails

Scroll experiences

Scroll experiences get subscribers to engage and 
immerse themselves in an email, as they read from 
top to bottom.

When live, the email from Vitality creates an 
interactive scroll experience: The car is “driving” 
from the top to the bottom of the email (click here to 
see the email in action).

This email from Disney+ also creates a scroll 
experience for subscribers, featuring a coherent 
mapping of one body of work to the next.
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Tangible products

We’re also seeing brands immerse subscribers into their product, in a way that almost “zooms in” to 
showcase the materials. This approach creates an effect that’s similar to an in-store experience–but in email. 

Source: Really Good Emails Source: Really Good Emails

6. Immersive experiences
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Trends in email marketing
Marketing has never been more complex, with sweeping advances 
in artificial intelligence (AI), machine learning (ML), privacy, and how 
audiences are consuming content. This combination of diverse 
forces has reshaped how marketing teams work.

Here’s what we see trending, relevant to today’s ever-changing email 
marketing landscape.

4. Omnichannel marketing campaigns

5. Newsletters

3. AI for personalization

2. Rethinking analytics

1. Privacy-proofing

6. Interactivity and AMP for email

DESIGN MARKETING
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Privacy has always been a priority for marketers. But with the introduction of Apple’s MPP in 2021 
and the death of third-party cookies from Google in 2023, email marketers are putting consumer 
privacy in focus—now more than ever before. 

As privacy measures continue to increase, it’s imperative that email marketer’s establish (and 
continually reinforce) trust with subscribers. Email marketers are thinking about the health of their 
email program in the long run, and that means prioritizing privacy.

Privacy-proofing means setting up your email program for longevity and success, with privacy top 
of mind. With the rise of these measures, marketers are taking steps—like getting zero and first-
party data in order—to privacy-proof email programs. 

Wondering how you can privacy-proof your email program? We walk you through 
six ways to get started.

2. Rethinking analytics

1. Privacy-proofing

The launch of Apple’s MPP in September 2021 has shifted the meaning of long-used email 
marketing metrics. Metrics like open rates have become less reliable, as open rates coming from 
Apple Mail users that have opted into MPP may not be indicative of actual human interaction. As a 
result, some email marketers are reconsidering which metrics are a true measure of engagement 
and campaign performance. 

When we look at email client market share data as of March 2022, Apple accounts for 60.7% of  
overall email client market share—by far the most popular. Of that, MPP accounts for more than 
50% of all Apple clients.

How much MPP impacts any email marketing program will depend on its unique subscriber list—
but those stats underscore the power of Apple’s influence on email marketing. It’s no surprise that 
email marketers have made proactive efforts to change how they measure the success of their 
programs.

Which email key performance indicators (KPIs) should marketers turn to now? We 
spoke with expert panelists from Oracle Marketing Consulting, Inbox Collective, 
and HubSpot to uncover the KPIs email marketers should be tracking. 
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Subscribers not only want personalization; they expect it. 80% of consumers are likely to make a 
purchase from a brand that provides personalized experiences—and that means going beyond 
the %%first-name%%. Additionally, personalized emails deliver six times higher transaction rates 
than emails without personalization.

To deliver on the demand of personalization, marketers are turning to artificial intelligence (AI). 

60% of marketers have a fully defined AI strategy—up from 57% in 2020.

By moving beyond basic segmentation and personalization, dynamic emails can be delivered 
through any ESP. This evolution is good for everyone—and particularly good for business.

Boost engagement and unlock revenue potential with AI-driven email content. 
See how Predictive Recommendations, powered by Kickdynamic’s proprietary AI 
prediction engine, supercharges audience engagement and increases conversions 
by automatically surfacing the products that are resonating with similar audiences.

4. Omnichannel marketing campaigns

3. AI for personalization

Although email ranks as one of the most effective marketing channels with an ROI of 36:1, its  
potential is fully realized when combined with other channels—like websites, search marketing, 
social media, and SMS.

Omnichannel marketing is not just smart marketing; it’s what people want. 56% of consumers are 
more likely to shop with retailers that offer a shared shopping cart across channels—proving the 
power of a seamless shopping experience.

How does email fit into the omnichannel? Learn how to use email marketing to 
boost your omnichannel strategy.
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Newsletters are a cornerstone of email marketing. According to our 2021 State of Email report, 
newsletters are the most effective types of emails that marketers send; 81% of survey respondents 
send newsletters as part of their email program.

Newsletters retain the subscriber relationship; they help nurture leads and are common in drip 
campaigns. In fact, 31% of B2B marketers say email newsletters are the best way to nurture leads.

Brands and content creators are constantly looking to build strong, direct relationships with their 
audiences—and email newsletters can help do that.

Looking for newsletter inspiration? Maybe we can help. Sign up for any of our 
newsletters for tips and resources to help keep your newsletters—and email 
program—in top shape.

5. Newsletters

6. Interactivity and AMP for email
Though it’s been around for a while, Accelerated Mobile Pages (AMP) for email has been gaining 
popularity, with growing adoption in the market from email clients (such as Gmail, AOL Mail and 
Yahoo Mail) and ESPs (like SparkPost and AWeber). Since Google announced AMP-powered 
email in 2018, it’s continued to improve functionality, providing email marketers an array of 
personalization and interactivity capabilities to use in emails.

The demand is there, too. In one survey, 60% of email recipients said they are likely to engage 
with an interactive email, and over 50% of email recipients said they want to interact with content 
inside their email.

To be clear, there is a difference between interactive emails and AMP. Interactive emails are 
HTML, so everyone will see them no matter what email client they open the email in. In contrast, 
AMP emails contain live, up-to-the-second content.

Make AMP for email a part of your marketing playbook. Dive into our blog post to 
learn more.
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A little about us
Litmus provides the leading email personalization, optimization, and collaboration software 
for marketers. From pre-send campaign development, testing, and AI-driven content 
recommendations through Kickdynamic, to post-send insights for future content optimization, 
Litmus improves marketing performance and boosts customer engagement. 

Drive conversion and revenue with Litmus’ suite of solutions that enable users to efficiently 
build, test, and collaborate on large volumes of emails, while simultaneously creating highly 
personalized email experiences at scale.

With offices in Boston, San Mateo, and London and backed by Spectrum Equity, Litmus is used 
by major global brands across every industry, including 80% of the Fortune 100, the top 10 
retailers, 9 of the top 10 ecommerce brands and U.S. banks, and 23 of the top 25 U.S. advertising 
agencies. Learn more about Litmus at litmus.com, subscribe to the Litmus blog, or follow us on 
social media—Twitter, LinkedIn, Instagram, and Facebook.

Want to stay in touch?
Get how-tos, inspiration, and more from our 
newsletters—for email pros, by email pros.

Facebook  |  Twitter  |  LinkedIn

Subscribe Today
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